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MEMS tech.

ADi stributing partne/
into Korea market
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| ReLIA" ]

ReLIA (USA/China)

A Representing ReLIA products to Korea market

A Co -development of rapid POCT analyzer

@ LG Life Sciences

LG Life Science Co. (Korea)
OEM for exporting
A LG Quick HBsAg/HIV 1/2/HCV Test

GREEN CROSS

Green Cross Pharmaceutical (Korea)
OEM for OTC pregnancy test
A GC Good -Sense Pregnancy Test

E! TR MEBRHE A RA S

II . vt Wauxi Biobridge Biomedical Technology Co., Lid.

Wuxi Biobridge Biomedical (China)
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|TD HI-TECH DIAGNOSTICS LTD.
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