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CRM(Customer Relationship Management)

OflM Bt

H2po|Ch (5HAt

=
—

t

o 225

t

5]

2F0|7|2CH= DO A MB|A

H

W
a7

ol 4

B4 713+

£h.0|7AH. 2001

2|3

4L

<

I

A

[O2! 1] CRMQ| 7|

=
=

~

CRMO| 2t

o
ok

St
of

St=

off S

7t2|0f| CH

= =

_l|_
_l|_

2

OlA Hiete

3

~0
ol

==

oz

1

t

1o
ud
~d

F

] 1]

F

o ®Ct 3oz

=)
S

od

off 22|

Hof  CHA]

FAFS

S S5 wslsie Al
7| AZSIRT Wt #Elshe A

HEAl
o™

W& Z2MA9| TS

Y

=2 L
= —

1A17]7]0l= BHA

S
()

oate i E olct.

f=ly

ol S2

o
-





